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Australian olive oil production rebounded strongly to
achieve a new record of 20 million litres; >95% EVOO

Australian olive oil production
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Imports are forecast to finish the year down 5.5m
litres on 2012 levels. Key drivers are import
substitution and a decline in 4L tin retail sales

Australian Olive Oil Imports
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Spain accounted for 67% of imports by both value
and volume in FY13 followed by Italy at 11%

Share of Australian olive oil
imports by volume FY13
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In FY13 China overtook the USA to be Australia’s #1
export destination by volume and value

Share of Australian olive oil exports by volume (FY13)
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Jusco, Shanghai, China
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Domestic consumption forecast to be in line with 2012
with a significant shift to higher quality, locally grown

Estimated Australian Olive Oil Consumption by Origin
Averaged ('000 Litres)
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Sources: Aztec scantrack, Australian Customs, FoodServeX Pty.Ltd, BBL, pers comms.
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The grocery retail channel accounts for
approximately 72% of olive oil consumption

Australian olive oil consumption by channel

Boutique 2%

Bulk/Manufacturing
6%

Foodservice 20%

Retail 72%

Sources: Aztec scantrack, Australian Customs, FoodServeX Pty.Ltd, BBL, pers comms.
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Grocery sales flat year on year @ $220m, bottle share
up from 55% - 60%
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Grocery litre sales down 2 million litres year on year
due to a decline in bulk tin purchases

Olive oil product mix by litres sold
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Steady shift from refined to EVOO, currently 58% of
litres sold (up from 56% in February 2012)

Share of retail olive oil litre sales by grade
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Significant shift to Australian olive oil, currently ~30%

of litres sold (up from 20% same time last year)

Share of retail litre sales of olive oil by Origin

100%
90%
80%
70%
60%
-
® 50%
&
X 40%
30%
20%
10%
0%
Quarter Quarter Quarter Quarter Quarter Quarter Quarter
To To To To To To
26/02/12 | 27/05/12 | 26/08/12 | 25/11/12 | 24/02/13 | 26/05/13
® % Imported | 84% 75% | /81%\ 79% 74% 76%
W % Australian|  16% 25% |\ 19%) 21% 26% 24%
N 4
BOUNDARY BEND N o Cobram
Australia’s premier olive company g

LIMITED

red island




Based on current growth rates, grocery sales of
Australian olive oil set to exceed $100m by 2014

Grocery sales of Australian olive oil
(dollars)
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Key points of confusion
What do these ?

Intensity of ail, ?
(like wine)?
How do | make sure the product is what
itis?
Is important?
Which oil to use for cooking, salads, baking?
Can EVOO be ?

Are green olive oils better quality?

to buy?
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More educated and engaged consumers are more likely
to be choosing an Australian EVOO over an import

Australian Olive Qil * Freshness

Key usage drivers for 30% * Actual taste advantage
olive oil: * Healthier

« Health * Buy local
+ Taste/ Quality * Value

Extra Virgin Olive Oil

Olive Oils
Factors influencing

shift from bottom to
top
* Level of education
and awareness

about olive oil Imported Olive Oil

* Recipe/changes in Seed Oils . * Tradition
food culture 70% * Heritage
* Food involvement e Cultural connection

¢ Premiumisation

* Labeling and shelf
real estate

* Provenance

* Perceived taste
advantage

* Perceived value
Solid Fats advantage Habit

* Distribution weight
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Olive growers’ fruitful endeavours
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FEVOO Festival
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Founder of Cobram Estate shares his favourite

foods Colobrate sxira virgin olive ofl ihis weak in Sydney!
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HOW TD CHOOSE THE
TASTIEST & HEALTHIEST
OLIVE DIL

HOW TO EXTRA VIRGIN
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e 2013 has been a for
Australian EVOO

, strong growth of market
share, global recognition for :
just some of the
highlights

»  We currently account for 30% of retail
sales; should be

potential for Australian
olive growers if we can to
drive

Thank-you!

FaA\
. BOUNDARY BEND Cobram e AN

T Australia’s premier olive company

Taste the difference red island'



