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Local consumers
higher quality,

Aussies New York Olive Oil
Competition

Exports to China

Prices (again)
on 2013
Confusion about
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PRODUCTION CAMPAIGN CAMPAIGN CAMPAIGN
(Thousands of 2012/2013  2013/2014 2014/2015
Tons) ESTIMATE

Decreased

production |
versus 13- % Change

14

SPAIN 618,918 1,775,847

710,318 1,065,529 -60%

Source: UPA JAEN, INTEROLEO PICUAL JAEN And AICA
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Olive oil currently accounts for 44% of cooking oil
sales in Australian supermarkets (~30m litres)

Australia Grocery Weighted
Litres (000s) Share of Total Cooking Oils
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17%

24%
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M Total Specialty m Total Sunflower Qil
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EVOO currently 61% of total olive oil units sold (up from
56% in Feb 2012, 58% in Feb 2013) ... Refined oil sales down 16%

Share of supermarket olive oil unit sales by grade
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Share of Supermarket Unit Sales by Origin
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* Provenance / buy local

Bulk pricing and promotional activity remains aggressive

* Premiumisation

Health and wellness
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Drivers and inhibitors of local grocery products?

Labeling

ambiguity Time-

scarcity

Health-
consciousness

Environmental
CONncerns

Desire for

quality/superior
freshness

Australians who consider the following to be major
benefits of locally produced grocery products...!

Frash 79%

Benefits local farmers; economy
Good quality

Healthy

Food 3afet',|' Ethnocentrism Helps fairtrade practices
fears c . Sustainable
ountr .
Value- lovalt Y /volatile Traceable
consciousness oyally weather
conditions Cheap
D No/minimal pesticides
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47% of consumers say they prefer to purchase Australian olive
oil, up from 44%. Strong correlation between preference
(47%) and units purchased (46%)

=p 47% of consumers who purchase Olive Oil prefer

Austra I lan R t:l:- purchase an Australian product.
. . owever, a large proportion of consumers have no
provenance |S key real preference (38%).
) ¢ Communicating provenance is key

Consumers Preferred Origin
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Pricing remains aggressive

Last 4 weeks 49% of dollar sales / 46% unit sales on promotion

Australia Grocery Weighted
Total Cooking Qils
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Awks 15/06/14 Awks 13/07/14 Awks 10/08/14
] Dollars {000s) Sold on Promation >= 3% 6 wks [l Units (000s) Sold on Promotion >= 3% 6 wks
Australia Grocery Weighted
Total Cooking Qils
4wks 15/06/14 dwks 1310714 dwks 1000814
Daollars (000s) Sold on Promation == 3% 6 9935.0 9061.3 13070.4
Units (0005) Sold on Promotion == 3% 6 wi 11435 13343 1739.9
Dollars (000s) % Sold on Promotion == 3%| 40.0 75 493
Units (000s) % Sold on Promotion == 3% 6| 36 356 459
Australia Grocery Weighted |/
| Total Cooking Oils |
Promotional Summary
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Average supermarket scan sales prices for
500ml and 4L EVOO of major imported brands
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Culina Singapore 2014
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58% of Australian
consumers state that
health and nutrition is the
most important priority
when preparing dinner vs
46% globally

Breakfast Lunch Dinner

Global (%}, 2013

Fowsis [ | oo

45% 46% 46%
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Currently only 45% of consumers are aware that
Extra Virgin olive oil is the healthiest cooking oil

Extra virgin olive oil

45%
Olive oil
Coconut oil
Rice bran oil
Canola oil
Sunflower oil
Avocado oil
Vegetable oil

Peanut oil
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NutriVital

100% PURE

9in Coconut Oil

“~ GOOD FOR Yoy
G000 FOR YOUR ;oo
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Olive oil and coconut oil both popular on social
media; olive oil focus on recipes, coconut on health

VOLUME OF MENTIONS: COMPARATIVE VIEW

Coconut oil: 13,399
Olive oil: 30,286

COCONUT OIL

During the last 5
months 49% of Coconut
oil mentions are about
health vs 6% for olive oill

OLIVE OIL

Skin related 55 1% 785 3%
Weight loss related 314 6% 188 1%
Recipe related 1077 20% 26116 86%
@ 2636 49% 1892 b
Hair related 1261 24% 1371 5%

Source: ThinkTank Social 2014
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EVOO usage remains largely dinner and salads

100%

Olive Oil Vegetable ! seeded oil Butter / margarine
B Breakfast ® Early - mid moming B Lunch
m Eary - mid aftemoon m Dinner m Evening / after dinner
B Other I Never
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1. Generate a buzz about ‘Extra Virgin olive oil’
— Extra Virgin olive oil is a real Superfood
— Create a fresh buzz around EVOO
— Include an increase in online dialogue about health benefits

2. Educate consumers on the unique benefits of Australian EVOO
— Marketing and consumer awareness
— Health benefits
— It takes time

3. Debunk the myth that you can’t cook with Extra Virgin olive oil once and
for all to enable us to expand usage occasions for Australian EVOO

— We need credible evidence to silence the negative comments
— Teach people how to select and use EVOO for all their cooking needs
— Focus on usage occasions dominated by substitute products (frying, baking etc)
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v’ Substantially better health
outcomes for Australian consumers

v'Much better experience for
consumers... Australian EVOO tastes
good and consumers will use more

3,

Frester Taste :
redie; Thdicer Seiter far o v Emotive win with shoppers for

supporting Australian-owned and
grown products straight from the
farmer

v'Hopefully translating into stronger
demand and stronger prices for
Australian growers!!!
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- « Pricing outlook is positive with

for EVOO / Australian

» Aggressive pricing / promotional activity
to

* Provenance, ,
premiumisation

potential for Australian

olive growers if we can to
create a buzz around EVOO and drive
usage

Thank-you!

Australia’s premier olive company
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