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Olives to oil
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Olive oil is actually a fruit juice, -
and has a wide range of delightful
flavours and aremas from mild and
delicate to robust and intense.

Crushing

Recycled im the growe as fuel or compost
L] == Crentle | CHive Ol
Maing ]

= Shalf life

Olive Oil terms

‘Cold Pressad":
Matural olive oil obtained
by processing crushed

out chemicals or

* Purity

! LAMPANTE QIL !

Unifit

‘First Pressed’
Anather term for Virgin or
ExtraV¥irgin olive oi

VIRGIN

olive oil
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Health benefits

Good Flavour

No trans-fats

M LEAST Healthy
Good quality frui
Hatural Anti-coidants
Low FF& {08 - 2460
May con
Trarsfats

Duality Tesling

& Frighisas

# Place of crigin - = Flavour

EXTRA
VIRGIN
olive oil
J FRESHEST

J HEALTHIEST

o GREAT Flavour

a Ko trans-fats

Good qualinty Fruil
Precessed Fromptly
Batural Anti-owidants
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HOME OUR PROFILE OUR PRODUCT RANGE RECIPES & THE KITCHEN THE GOOD OLIVE 0OIL FAQ PROMOTIONS

PUKARA
ESTATE

“At Pukara Estate we have something gourmet for everyone to identify with, enjoy and indulge!!”

= FIND stockists
NEAR YOU! »

= FIND srockists

GREAT RECIPES & MEAL IDEAS
IN USA »

dick on the images below lo view our great recipes

; o NATIONAL SUBMIT A RECIPE
= CONCERN OVER oy o S = BREAST CANCER USING REDISLAND
IMPORTED OIL ey o PO IATION PRODUCTS & WIN
INCREASES i &3 = GOLD PARTNER 4 e
gy - Find out how olive oil Win a redisland prize
| e e g ' . a healthier - submit now »
8 2012 redisland Australia. All Rights Reserved. Privacy & Disclaime byt
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Our Farms  Our Products Awards News

We go the extra mile.

We will do everything we can to supply youn with olive oil and table olives
that are the best they ean possibly be. Olives grow in a natural
environment and we are subject to the same variations in growing
conditions as everyone else — but we've planned and planted and

processed to give our clives every chance to be the best. It's hard work, ‘—w——

but we loveit, and we hope you will see the benefits.

The right varieties in the right locations.

We went 8,000 extramiles to find the right places to grow our olives, on
both sides of the Pacific Ocean.

Top-of-the-line processing plant.

This includes particular equipment found at very few other clive
processors, and it does make a difference.

Our people.

Our oil-maker, Alberto Serralha, has just won the world’s two major olive competitions. George Taylor, a former dairy farmer and now
our Kiallafarm manager, has cared for our trees since they were planted 12 years ago. We suspect George knows each tree by name, as

he did his cows. Asindividuals and as a team, we will go the extra mile for you.

Try our extra virgin olive oil and table olives to see whether you can taste the difference that ‘extra mile’ makes.

Bulk buyers for 2014 can still secure a
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Strategy : Strategy
Formulation Implementation
Marketing Marketing
%‘irp?mm - Strategy —) Management
rategy F 0
Mission IIQ TIER T g -
- ] )
Vision M gg g | B g”“ A S
Core Value s |2 | 2| % il Marketing
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iB E | £F| B Mix
Functional Area I g 2|3 2B i
Strategies 0O sl E|E | 2§
N olw|& |gE & -
Competitive g |E &5? < 2
Strategy 7 = 4 P’s
] T I
Return on Owner’s Investment || Return on Investment || Market Share || Return on Sales
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PRODUCTS STOCKISTS ABOUT THE KNITS CONTACT Us

Lisadurne Hill Extra Virgin Olive Qil
RUShWOYth GOid Lisadurne Hill olive grove grew out of the need of fourth
201 1 Wl nner generation Australians to renew the lifeblood of the family

farm est; edinthe Iatn 'IBh-Is The grove is
intensively planted tt cover, with drip
irrigation for water cons 'ruatmr- and sustaina-:ulit:.'. Straw
covered mounds hawve improved soil depth and texture.

2009n r the hill paddock with their soft greyl
foliage. The ve has seven varieties of ol
yroduction and two for table olives

jes are hand pich
os take 12 months tJ cure this v
r-—tam their fruity olive taste and have the crunchiness of a
little green olive apple. The ialamata are picked
and cured to ensure firmness -uth taste

Auslrallan Olwepl'
) .‘Chs‘?é’fl"tlii’n" »
.Nallonal EVOO'Show

x._;J

Awards

In 2013 for the first time Lisadurne Hill entered EVOO and table olives into both the Sydney Royal & the Royal Melbourne
Fine Foods Awards. Our liv omplex Hojiblanca pulled off the double, winning Gold & Ch ion Boutigue Class Oil at
both & . Rushworth Gold and Angus received Silver Medals in Melbourne with B in ney. Our Kalamata table
olives won Gold in Melbourne & Silver in Sy with the green Sevillanos gaining Silver and Bronze respectively. We were
thrilled that our produce once again shows such consistency in quality,

VPRI
L L

Lisadurne news

*» Latest Grove News

May 2014, Harvesting of
the new seasons crop is
nderway. The rain has

been wonderful for the
pasture paddocks, but
has interrupted the flow of
harvesting. Our Sevillano
table olives...

Grove News

October 28 2013 -
Wonderful night at the
Sydney Royal Fine
Awards presentation
cocktail partv ast




“Oasis Olives grows premium olive varieties and produces
high-quality table olives and extra virgin olive oil.”

Our Farms  Our Products Awards

We go the extra mile.

but we love it, and we hope yor

The right varieties in the right locations.

Our people.

Our oil-maker, Alberto
our Kialla f; : ince they planted 12

he did his cos \s indiv as ateam, we will go the extra mile for you.

Try our extra virgin olive oil and table olives to see whether you can taste the difference that ‘extra mile’ makes.
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theolivecentre.com
google.com.au

Direct

google.com

google.co.nz
oliveaustralia.com.au
google.co.uk
google.com.auurl
bing.com
amandabaileyonolives.co
search.mywebsearch.cor
australisplants.com.au
bing.comsearch
google.ca

Other
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lisadurnehill.com.au/ theolivecentre.com/ ' cobramestate.com.au/ = pasisolives.com/

Domain Authority )

12 28 34 = 12
Domain MozRank 2.99 3.86 v 426 - 2.2
Domain MozTrust 2.97 J.64 v 479 - 2.37
External Equity-Passing Links 27 w 1,943 878 - 18
Total External Links 27 v 1,953 594 - 20
Total Links 320 v 16,146 3,616 - 248
Followed Linking Root Domains B 30 w 72 - 3
Total Linking Root Domains E 36 w - 4
Linking C Blocks 1 8 ¥ 17 - 2

® Fquity-Passing Links:
VS
Non-Equity-Passing Links:

Internal Links
V5
& External Links
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URLSPY

Theolivecentre.com www.theolivecentre.com

Theolivecentre is ranked 9,476 in Australia. 'The Olive Centre... Specialist Olive, Home Gardening & Orchardist

Equipment.'

sponsared links

! Childers Gateway Motor Inn

$118.00
Book Your Deal Today!

Analysis Visitors Content

ﬁ 9,476
Rank in Australia

= 719,285
Worldwide Rank

Keywords

Unavailable

Links Server

Monthly pages viewed 214,326

Monthly visits 8,002

Value per visitor $0.19
Estimated worth $5,290.66 *
External links 92

Mumber of pages -

Country Rank

Australia
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woSrank

lisadurnehill.com.au

A Return to top

e
Ontimiz
ptmize

Q SEO
B Mohile
49 Usability

<> Technologies

Promote
3 Social
@ Local

Measure

REVIEWS » LISADURNEHILL.COM.AU

Website Review

lisadurnehill.com.au

July 14 2014 2:31 PM
Passed aE——
8 Toilmareas
L 2 LS —
o Eriris
{ E —
(¢, Ero

Top priorities for lisadurnehill.com.au :

(=]
[m]
(=]
[m]
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Book your brand on Twitter

Promote your website on Social Media
Write more content

Add a Favicon

Build more backlinks pointing to your site

Show all tasks +

Share

Improve

lisadurnehill.com.au !

129 personalized tasks for

online marketing success!

Start Your Free Trial
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SEARCH

n Home n About El Archives D Contact G Blog

HOME NUTRITION HARVESTING PRODUCTION STORAGE PACKAGING MARKETING MEWS & INDU STRY OLIVE GROWER NEWSLETTER: GROWER TO GROWER

SUBSCRIBE TORsS )

f

LATEST POST
WELCOME TO AMANDABAILEYONOLIVES.COM._AU

Feel free to post questions and interact with our topics and points of discussion. Your
feedback and understanding of the industry helps us all move forward. Helping you to achieve
the maximum from your grove!

RECENT POSTS CATEGORIES

B 10 ways to save on packaging costs for B Featured

olive oil (Smart tips for Producers) _
B Grove Management

& Olive Oil Processing Machines _
incorporating the 3+ System by Oliomio b Grower Stones

= : . : ~ =] WeT t we
@ Super High Density Olive Groves an Crower to Grower

10 ways to save on packaging costs for olive oil Australian Growers insight @ Harvesting
(Smart tips for Producers) © Explaining Curculio Beetie or Apple Weevil @ Introduction
in Qlives!
B Marketing
Review what you are currently paying for olive oil packaging. If you are paying more B Access all your olive information faster!
S than $0.60 per 500mL bottle or more than $3.00 for a 4L tin, then you are probably B News & Industry

paying too much for packaging. Yesterday, | was speaking with a Grower south of 1p54 & Nutition -
= Melbourne who reported they were paying well over $1.50[...] - =
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v Single-click page creation

¥ Customizable look and feel

1

¥ Dozens of pre-built templates

v Settings for accessing and sharing
_ information
¥ And it's free!

Example templates - Google Sites is powerful enough for a company intranet, yet
simple enough for a family website. You can start a site from scratch or from a template.

i — | ———
- " - _—
B = * =
- =
Club site Project wiki Company intranet
T — — sl
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