National Olive Conference
Industry Statistics :
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How does that impact on prices?

Euros"100 kg
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MOVEMENTS IN PRODUCER PRICES
EXTRAVIRGIN OLIVE OIL

Average monthly prices
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Source: International Olive Council - July 2017




Health and Quality are the growth drivers for Olive Oil

e PODs for EVOO grew from 7
to 98 in 10 years.

e Volume of oil sold under
PODs grew from 250k to
more than 40M litres.
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Health and Quality are the growth drivers for Olive Oil

PANEAD

There are more than 1,000
specialty olive oil stores in
the USA at the moment.
There were less than 10
eight years ago.
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Health and Quality are the growth drivers for Olive Oil
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JAPAN: OLIVE OIL IMPORTS

(including Olive-Pomace Qils)
Cumulative monthly imports by crop year *
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thous:gjnd tonnes

* Crop year: Twelve-month

Prior to 2005/06, period from 1 Movember to 31 October
As of 2005/06, period from 1 October to 30 September
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Health and Quality are the growth drivers for Olive Oil
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Health and Quality are the growth drivers for Olive Oil
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What about Australia?

Export and Import Value - Olive Qil, year ending June 30
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What about Australia?

Historical Evolution of Olive Oil Imports and Exports in Australia

50,000

45,000

B Imports M Exports

Olive Oil (intons)
& 8

%

:

10,000

5,000

0
1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Year

Source: IHS Global Trade Atlas 2017 & Australian Customs
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What about Australia?

Historical Evolution of Olive Oil Production in Australia
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What about Australia?

Historical Evolution of Consumption in Australia
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Consumption of Cooking Oil in Australia is growing year on year

Woolworths & Coles Cooking Oil Litre Sales
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Olive oil bounces back, however Australian Olive Oil consumption declined

due to lack of available EVOO from 2016 harvest
Woolworths & Coles Olive Oil Litre Sales
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S per litre
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Australian EVOO $/L continues to rise and lead the market

Woolworths & Coles Olive Oil $/L
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We are seeing a trend of consumers buying more and more
bottles than bulk formats (tins).

Litre Share of Olive Oil by Pack Type Litre Share of Extra Virgin Olive Qil by Pack Type
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Over the last 3 years more households purchase Olive Oil and EVOO...
But not the case for AUS EVOO! We have work to do!

Household Penetration in %
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Opportunities for us to grow the AEVOO together

Support and contribute to the AOA

Everyday Extra Virgin Olive Oil
platform!

Educate Australians to only buy
Australian Extra Virgin Olive Oil




Help BUST THE MYTHS for Australians to make the best choice when buying

What's th Cooking Qil
at’s the ‘
difference between I can’t cook with Extra Why shou/d / i?uy
o , " Australian?
EVOO and O0O?” Virgin Olive Oil

AUSTRALIAN MADE

Australian Extra Virgin Australian Extra Virgin . o
Olive Oil is the Olive Oil is one of the Australian Extra Virgin
freshest and heathiest most stable and safest __ Olive QOil is the best oil

. - ° i |
oil S oil in the market available!



